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Trolleybuses in
Portugal Routledge
Drastic reduction of
carbon emissions is
vital if we are to avoid
a catastrophe that
devastates large parts
of the world.
Governments and
businesses have been

slow to act - individuals
need to take the lead
now if we are to avoid
climate chaos. Each
Westener is
responsible for an
average 10 - 20 tonnes
of carbon emissions
each year (depending
on where you live). In
How to Live a Low-
Carbon Life, Chris
Goodall shows how
easy it is to take
responsibility,

https://db.mwpai.edu/


Aeg Lavamat 3

3

providing a
comprehensive, one-
stop reference guide to
calculating your CO2
emissions and reducing
them to a more
sustainable 2 tonnes a
year. This fully revised
and expanded new
edition takes into
account new
government targets on
emissions reductions
and includes up-to-
date calculations and
extensive graphics
clearly laying out the
path to a low-carbon
life.
Netnographische
Analyse der
Einflussfaktoren einer
Boykottteilnahme von
Konsumenten am
Fallbeispiel AEG /
Electrolux diplom.de
International Marketing
presents an innovative,
integrated approach to
the course, in which
marketing concepts
are explored in depth

within the international
context. Daniel W.
Baack, Eric Harris, and
Donald Baack identify
five key factors that
impact any
international marketing
venture—culture,
language,
political/legal systems,
economic systems, and
technological/operation
al differences—and
discuss them in
relation to the core
marketing concepts of
markets, products,
pricing, distribution
(place), and promotion.
Uniquely, the book
provides discussions of
sustainability and
"bottom of the
pyramid" concepts
within each chapter,
and is richly illustrated
with examples from
both multinational
companies as well as
smaller local concerns.
Setting the path for the
future direction of this
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course, the authors
provide instructors and
students with the first
truly international
marketing textbook.
House & Garden
Springer Science &
Business Media
This four-volume-set
(CCIS 208, 209, 210,
211) constitutes the
refereed proceedings
of the International
Symposium on Applied
Economics, Business
and Development,
ISAEBD 2011, held in
Dalian, China, in
August 2011. The
papers address issues
related to Applied
Economics, Business
and Development and
cover various research
areas including
Economics,
Management,
Education and its
Applications.
The Toaster Project
Routledge
There is widespread

interest throughout the
world in improving
appliance energy
efficiency. Methods to
reach that end include
energy labeling,
energy efficiency
standards and market
conditioning (e.g,
energy efficient
procurement and DSM
programs). Energy
efficiency standards,
which started out as an
action to reduce
demand for energy in
individual countries,
has now become a
subject of regional and
even worldwide
dimension, particularly
in the context of global
climate change
mitigation. Mandatory
energy efficiency
standards are in place
for some appliances in
China, Canada, Mexico,
the Philippines and the
United States.
Standards for
refrigerator/freezers
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will take effect in
Australia and the
European Union in
1999. Voluntary energy
efficiency standards
are in place for
refrigerators in Brazil,
India and Korea and for
air conditioners in
India, Japan and Korea.
Table I showed
potential global energy
use reductions from
codes and standards in
buildings. If individual
country data can be
assembled, a more
accurate approach to
estimating potential
reductions in energy
use and carbon
emissions would be to
perform a bottom-up
analysis for energy
using equipment on an
end-use basis in as
many large developing
countries as possible.
The impact of
standards would be
assessed as more
efficient appliances

replaced existing stock
models and new
purchases that
increased saturation
rates were made at
higher efficiencies than
would otherwise be the
case. This approach
would show the slow
but steady buildup of
annual energy savings
from efficiency
standards or other
programs to improve
energy efficiency.
ÖZE. Österreichische
Zeitschrift für
Elektrizitätswirtscha
ft UVK Verlag
Nyere udgave med nye
casestories
Canadian Saturday
Night C.F. Müller
GmbH
Inhaltsangabe:Einleitun
g: Der
Verbraucherboykott
hat eine lange
Geschichte als Mittel,
Änderungen von
Marketingpraktiken zu
erzwingen und breite
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gesellschaftliche und
politische
Veränderungen zu
fördern. In den
Vereinigten Staaten
von Amerika waren
Boykotte der Schlüssel
zur gewerkschaftlichen
Organisation. Der
Montgomery Bus
Boykott markierte
1955 den Beginn der
modernen
Bürgerrechtsbewegung
. Andernorts finden
sich Beispiele wie
Gandhis Boykott von
britischem Salz und
Kleidung bevor Indien
seine Unabhängigkeit
erlangte und der
europaweite Boykott
von Shell aufgrund des
Plans, die Brent Spar
Ölplattform im Meer zu
versenken. Als Protest-
Taktik bieten Boykotte
einige Vorteile und
konnten in den letzten
Jahren vermehrte
Akzeptanz erreichen.
Die Nutzung des

Internets als ein
schneller, billiger und
effektiver Weg,
Informationen an
Millionen von
Konsumenten
weiterzuleiten,
unterstützt diesen
Trend. Um eine
Vorstellung von der
Größenordnung zu
bekommen, wurde eine
Google-Suche nach
dem String Boykott
vollständiger
Unternehmensname
für die Top 50
Unternehmen in
Deutschland
durchgeführt. Dabei
erzielten 28 von ihnen
mehr als 50 Treffer.
Natürlich signalisiert
nicht jedes Auftreten
dieser Suchphrase
einen organisierten
Boykott. Nimmt man
aber 100 Treffer als
einen willkürlichen
Grenzwert zur
Boykottsignifikanz an,
dann sehen sich 46 %
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der deutschen TOP 50
Unternehmen einem
Boykott gegenüber.
Inhaltsverzeichnis:Inhal
tsverzeichnis:
AbbildungsverzeichnisII
I TabellenverzeichnisIV
1.Relevanz von
Verbraucherboykotten
für die Gesellschaft1
1.1Historische und
aktuelle Bedeutung
von Boykotten1
1.2Ablauf und Ziele der
Schrift3
2.Einflussfaktoren der
Boykottabsicht von
Konsumenten4
2.1Stand der
Forschung zum
Boykottverhalten von
Konsumenten5
2.2Ansätze zur
Erklärung von
Boykottverhalten8
2.2.1Boykotte als
Zeichen des
Konsumenten-
Widerstands8
2.2.2Volkswirtschaftlic
he Ansätze8
2.2.3Verhaltenswissens

chaftliche Ansätze10
3.Inhaltsanalytische
Betrachtung eines
Boykottes15
3.1Inhaltsanalyse als
wissenschaftliche
Untersuchungsmethod
e15 3.1.1Ursprung und
Funktion der
Inhaltsanalyse15
3.1.2Techniken zur
qualitativen und
quantitativen
Datenauswertung16
3.1.3Phasen einer
Inhaltsanalyse17
3.1.4Probleme
inhaltsanalytischer
Verfahren18
3.1.5Netnographie als
neues
Anwendungsgebiet der
Inhaltsanalyse19
3.2Netnographische
Untersuchung zum Fall
AEG / Electrolux20
3.2.1Schließung des
Nürnberger AEG-
Werkes20
3.2.2Durchführung der
[...]
How to Live a Low-
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Carbon Life Springer
For European countries
(both east and west)
this volume provides
statistical data on
demographic trends
and forecasts, and
other such matters.
International Marketing
Amberley Publishing
Limited
“Strategic International
Management” takes a
global perspective and
covers the major
aspects of international
business strategies,
the coordination of
international
companies and the
particularities of
international value
chain activities and
management
functions. The book
provides a thorough
understanding of how
Production & Sourcing,
Research &
Development,
Marketing, Human
Resource Management

and Controlling have to
be designed in an
international company
and what models are
available to understand
those activities in an
international context.
The book offers 20
lessons that provide a
comprehensive
overview of all key
issues. Each lesson is
accompanied by a case
study from an
international company
to facilitate the
understanding of all
important factors
involved in strategic
international
management. In this
second edition, all
chapters have been
updated, all case
studies revised and
recent data were
integrated. The
concept, though,
remained unchanged.
Country Life GWA
Noise is so often a
'stench in the ear' – an
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unpleasant disturbance
or an unwelcome
distraction. But there is
much more to noise
than what greets the
ear as unwanted
sound. Beyond
Unwanted Sound is
about noise and how
we talk about it.
Weaving together
affect theory with
cybernetics, media
histories, acoustic
ecology, geo-politics,
sonic art practices and
a range of noises,
Marie Thompson
critiques both the
conservative politics of
silence and
transgressive poetics
of noise music, each of
which position noise as
a negative
phenomenon. Beyond
Unwanted Sound
instead aims to
account for a broader
spectrum of noise,
ranging from the
exceptional to the

banal; the
overwhelming to the
inaudible; and the
destructive to the
generative. What
connects these various
and variable
manifestations of noise
is not negativity but
affectivity. Building on
the Spinozist assertion
that to exist is to be
affected, Beyond
Unwanted Sound
asserts that to exist is
to be affected by noise.
Moebel + Decoration
Springer Science &
Business Media
"Introduction to
Product/Service-
System Design"
contains a collection of
practical examples
demonstrating how to
design a PSS in
industry. These recent
examples are the
results of applying
various theories
developed in different
countries and therefore
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accommodating
diverse cultural
differences. Providing a
useful overall guide to
the state of the art in
theory and practice,
each chapter covers
the cutting edge of a
different methodology
or practice. The book’s
focus on design is also
evident in the
discussion of how to
anticipate and utilize
the various dynamics
within each dimension.
"Introduction to
Product/Service-
System Design" will
help improve working
processes and inspire
creative thinking for
the wide range of
people involved in
designing a PSS:
designers, marketing
professionals, sales
staff, production
engineers, and service
engineers. It can also
serve as a reference
book for university

students on advanced
courses.
Waitrose Food
Illustrated Routledge
Sustainable
development will not
be possible without
fundamental
improvements in
resource productivity
and energy efficiency,
the adaptation of
material flows into
natural cycles as well
as a radical change in
production and
consumption patterns.
In essence, what is
required is not only an
ecological approach to
product design but also
new marketing and
consumption patterns
for products that can
satisfy our needs in a
more environmentally
sound way.In recent
years there has been
growing interest in the
possibilities of eco-
services to achieve
some of these aims.
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Ecologically oriented
leasing, renting,
pooling and sharing,
where the emphasis is
placed on the sale of a
product's use rather
than on the product
itself, offer great
possibilities for
innovation and
environmental impact
reduction. At the same
time, there are
opportunities to create
new commercial
enterprises, produce
added value to
production and
distribution functions,
and therefore create
jobs. Up until now,
however, there has
been little research
about the state of the
art in eco-services,
how new services can
be developed, what the
attitudes of consumers
are to services rather
than products and
what the consequences
of such a structural

adjustment would be
for firms. Eco-service
Development
addresses this lack of
research, first by
providing a
comprehensive
inventory and analysis
of current eco-services
in four European
countries: Germany,
Austria, the
Netherlands and Spain.
It then systematically
explores the options
open to market
participants, the
potential for
environmental impact
reduction, potential
barriers to eco-services
(such as consumer and
producer resistance)
and, finally, with what
political and legal
instruments
ecologically oriented
services can best be
promoted. The book
analyzes eight
consumer sectors –
washing, cleaning,
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cooking,
entertainment,
gardening, do-it-
yourself, mobility and
leisure time – from the
point of view of both
supply and demand
and highlights the
optimization potential
and development
perspectives for
commercial new use
eco-service concepts.
This book is the most
comprehensive
analysis yet published
of how eco-services are
being implemented
and how they could
best be encouraged
and contains valuable
lessons for policy-
makers, interested
businesses and all
those in the academic
community searching
for ways to
dematerialize the
economy.
Marketing in Europe
Edward Elgar
Publishing

The Second
International
Conference on Data
Warehousing and
Knowledge Discovery
(DaWaK 2000) was
held in Greenwich, UK
4–6 September.
DaWaK 2000 was a
forum where
researchers from data
warehousing and
knowledge discovery
disciplines could
exchange ideas on
improving next
generation decision
support and data
mining systems. The
conference focused on
the logical and physical
design of data
warehousing and
knowledge discovery
systems. The scope of
the papers covered the
most recent and
relevant topics in the
areas of data
warehousing,
multidimensional
databases, OLAP,
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knowledge discovery
and mining complex
databases. These
proceedings contain
the technical papers
selected for
presentation at the
conference. We
received more than 90
papers from over 20
countries and the
program committee
finally selected 31 long
papers and 11 short
papers. The conference
program included three
invited talks, namely,
“A Foolish Consistency:
Technical Challenges in
Consistency
Management” by
Professor Anthony
Finkelstein, University
College London, UK;
“European Plan for
Research in Data
Warehousing and
Knowledge Discovery”
by Dr. Harald
Sonnberger (Head of
Unit A4, Eurostat,
European

Commission); and
“Security in Data
Warehousing” by
Professor Bharat
Bhargava, Purdue
University, USA.
Introduction to
Product/Service-
System Design World
Scientific
Introduction to case
analysis -- Consumer
behaviour : San
Pellegrino (Italy) --
Nintendo WII (Japan) --
Zara (Spain) --
Branding: -- Lenovo
(China) -- Red bull
(Austria) -- Singtel
(Singapore) --
Marketing
communication :
Foster's (Australia) --
Google (the US) --
Walkers (the UK) --
Tag-heuer
(Switzerland) -- Cirque
du soleil (Canada) --
Retailing : Currys (the
UK) -- Cold storage
(Singapore) --
Marketing
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programming :
Microsoft (the US) --
National Australia Bank
(Australia) -- Acer
(Taiwan) -- Kerry
(Ireland) -- Siemens
(Germany) -- ING
(Holland) -- Electrolux
(Sweden) -- Strategic
and global marketing: -
- British Airways (the
UK) -- Grundfos
(Denmark) -- Petrobras
(Brazil) -- Accor
(France)
Beyond Unwanted
Sound Rodopi
Eine der stärksten
Wettbewerbsstrategien
ist der Aufbau einer
Marke, um sich von
Mitbewerbern
abzugrenzen und für
seine Zielgruppe einen
Wiedererkennungswert
zu schaffen. Damit
kommt der
Markenführung eine
große Verantwortung
zu. Klar strukturiert
und kompakt erläutern
der Autor die

Grundlagen des
Markenmanagements
einschließlich der
relevanten
Erfolgsfaktoren. Die
Themen des Buches
sind
Markenmanagement
im Marketing,
unternehmerische,
Markt- und rechtliche
Rahmenbedingungen
für eine Marke,
Markenentscheidungen
, Markenführung sowie
die Datenermittlung für
die Markenpolitik,
Planung der
Markenentwicklung
und Kontrolle des
Markenerfolgs. Die 2.
Auflage wurde
aktualisiert und
wesentlich erweitert:
Hierzu hat der Autor
weitergehende
Informationen,
Beispiele, Daten und
innovative Gedanken
zur intensiven
Durchdringung des
Themengebiets
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zusammengetragen.
Design for the
Environment Springer
This introductory text
to the relatively young
discipline of design
management provides
invaluable case study
material on a diverse
range of industrial
contexts including
international design
policy at Electrolux.
Marketing
Management Springer
Science & Business
Media
This manual gives a
complete, detailed and
up-to-date description
of the Eurostat-OECD
PPP Programme,
including its
organisation, the
various surveys carried
out by participating
countries and the ways
PPPs are calculated
and disseminated. It
also provides guidance
on the use of PPPs.
Effizienz in der

Werbung 84/86
Routledge
If a book needs a third
edition, because the
previous ones are sold
out, one may well
question whether an
introduction is
necessary. However,
the Structure of
European Industry was
meant to be a flexible
book, keeping it in tune
with actual
developments in the
European Community.
Some explanation is
therefore required. Two
new chapters on the
services industry have
been included, to
recognize the growing
importance of what is
fundamentally a
bundle of industries. It
is also increasingly
acknowledged, that the
motorcar industry, for
its efficiency and
innovativeness, is very
much dependent on
the numerous
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suppliers, large and
small, of the
component parts
industry. A chapter,
reflecting on the
strengths and
weaknesses of the
European car supplying
industries is therefore
most welcome. Finally,
European competition
policy, now fitted out
with the Merger
Control Regulation is
moving more and more
towards the centre of
stage and the final
chapter presents a
survey of the ~ims and
achievements of this
type of policy, up till
now steadfastly
developed by the EC
Commission. For the
rest, the chapters
which were already in
the previous edition,
have been updated
and have partly been
rewritten by the
authors concerned. The
editor is most grateful

to old and new
contributors for their
efforts to jointly
produce a book which,
after 12 years, is still
unique in providing a
European, instead of a
national focus on
industries and markets.
The Strategic
Manager Pearson UK
Over 950 entries From
the Arts and Crafts
Movement to
Postmodernism, Apple
to Frank Lloyd Wright,
this fascinating
dictionary covers the
past 160 years of
international design,
with accessible entries
on branding, graphics,
industrial design,
functionalism, and
fashion. New entries on
digital design and
sustainable design
bring the coverage up
to date. The
dictionary's
international focus
takes in major
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movements, key
concepts, design
terminology, and
important design
institutions, museums,
and heritage sites. The
new edition reflects the
growing global
importance of design,
with coverage of India,
China, the countries of
the Pacific Rim,
Eastern Europe and
East Asia, and
demonstrates how
developments in the
design of technology
influence everyday life,
with new entries on
fonts, games
developers such as
Gunpei Yokoi of
Nintendo, Android,
Samsung, and
Blackberry, and a fully
revised entry on Apple.
The A-Z entries are
complemented by an
extensive bibliography
and a timeline.
Eco-service
Development John

Wiley & Sons
With a wealth of
teffific, previously
unpublished
photographs, telling
the story of
trolleybuses in
Portugal.
Strategic International
Management OECD
Publishing
Drastic reduction of
carbon emissions is
vital if we are to avoid
a catastrophe that
devastates large parts
of the world.
Governments and
businesses have been
slow to act - individuals
need to take the lead
now if we are to avoid
climate chaos.Each
Westener is
responsible for an
average 10 - 20 tonnes
of carbon emissions
each year (depending
on where you live). In
How to Live a Low-
Carbon Life, Chris
Goodall shows how
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easy it is to take
responsibility,
providing a
comprehensive, one-
stop reference guide to

calculating your CO2
emissions and reducing
them to a more
sustainable 2 tonnes a
year.
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